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Sonrisa Arts, Dance in the Dark, Evaluation Report 

 
 

 
1. Introduction 

This report has been written by Angela Conlan for Sonrisa Arts and comprises of data collated 
from a range of stakeholders, including the creative team, audiences, and outreach participants, 
outlining how the key outputs for the project were met, what the learning points were, and 
recommendations for the future. 
 
 

2. Evaluation Process: 
 
The evaluation process took place throughout the project (October 2024 – March 2025) and has 
been collected through:  
 

¶ Interviews with partners, participants, and audience members 

¶ In depth interview with company director, Kath Kimber-McTiffen 

¶ Analysis of questionnaires from teaching staff and audience members 

¶ Analysis of questionnaires from the creative and operational teams 

¶ Post-CPD workshop feedback and interviews 

¶ Verbal feedback from workshop participants, audience members and artists  

¶ Analysis of marketing, social media posts and blog content 

¶ Analysis of the Case Study written by Midlands Arts Centre (MAC) 

¶ Numbers & monitoring information collected by the company  

¶ Observations of school, CPD and community workshops, rehearsals and theatre 
performances 

¶ Photography and film footage, including online material.  
 
These data collecting methods produced a wealth of evaluation material, with four clear areas for 
development from all stakeholders: 
 

¶ Dance in the Dark has significant potential for broader 
dissemination on both national and international platforms. 
 

¶ Dance in the Dark demonstrates Sonrisa Arts’ capacity to 

produce high-quality, inclusive, and engaging performance 

material with and for young children. 

 

¶ Dance in the Dark had a positive impact on children's well-

being, particularly in supporting healthy sleep habits, which 

highlights the potential for further research.  

 

¶ Dance in the Dark contributed to removing barriers to arts 

engagement for young audiences and their families in areas 

of socio-economic deprivation. Which has highlighted the 

need for continued and wider outreach work.  
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3. Background: 
 
Sonrisa Arts is a Warwickshire-based Community Interest Company, which was founded in 2023. 
The company ethos is to create a magical, playful world for the young and the young at heart 
using contemporary dance, live music, and physical theatre, with an aim to make arts accessible 
to all, regardless of health, location, or socio-economic status.  
 
‘Dance in the Dark’ was Sonrisa’s first Arts Council England funded theatre tour and the result of a 
successful R&D project that brought together a highly experienced creative team, including:- 
 
Director: Kath Kimber-McTiffen 
Composer: Anthony Kimber-McTiffen 
Set, Costume & Props: Kirsty Harris 
Lighting: Jude Devoil 
Sound Design: Iain Armstrong 
Dramaturg: Lou Cope 
Publicity Design: Hannah Broadway 
Film Maker/R&D photography: InfuseDANCE 
Production photography: Keiko Ikeuchi 
Performers: Katie Albon, Ayesha Fazal, Anthony Kimber-McTiffen 
Produced by: Jo Valentine & Kath Kimber-McTiffen 

Match funding was secured from, Leamington Town Council, Heart of England Community 
Foundation, The Higgs Trust, Warwick District Council and Baron Davenport Trust.  

The project was supported by Midlands Arts Centre (MAC), The Mill Arts Centre, Banbury, The 
Albany Theatre, Coventry, Warwick Arts Centre and Motionhouse. 

Community partners included, Barnardos Warwick District Children and Family Centres, Nuneaton 
and North Warwickshire Children and Family Centres, Bedworth Children and Family Centre and 
Edgewick Primary School, Coventry. 
 

4. Evidence Overview 

Current evidence suggests that dance offers significant benefits for children's development and 
wellbeing, beginning in the early years with demonstrated improvements in self-expression, self-
awareness, identity, and social and emotional learning skills.1 More broadly the evidence also 
suggests that activities like dance can also enhance developmental maturity and school 
readiness.1 

The "Creative Health Review Report" 1 highlights that for primary-age children, participation in 
dance has been shown to increase feelings of being creative, fit, well, happier, and more 
confident, with educators observing improvements in class engagement, listening skills, behaviour, 
creativity, social, and literacy skills. For early years the scoping review for WHO suggests that 
there are benefits for bonding, communication, cognitive skills, future well-being and educational 
outcomes2 and for children with additional needs, dance has been found to improve self-care, 
communication, psychosocial adjustment, and overall functioning.2 

This evaluation report considers this national evidence alongside the findings and impact of Dance 

in the Dark in order to explore the future potential for scaling up the project, increase access and 

widen reach. 

 

 



6 
 

5. Project Summary 
 

Dance in the Dark Produced: 24 Shows in 8 venues over 11 dates 

This included 7 FREE shows for those from outreach areas. 

Audience Members: 1033 

Number of Cultural Practitioners contracted: 42 

Feedback was collected from 111 survey responses from public performances across 6 Art 
Centres and Theatre venues. With 29 people indicating they would like to join a focus group to 
contribute further. 

Additional 6 survey responses collected from teachers who attended the school performances. 

50% of one school group (15 children) were visiting the theatre for the first time and in two groups, 
100% were first-time visitors. 

97.3% of respondents felt children were engaged throughout the performance 

The average rating for quality was 4.85 out of 5 stars 

94% indicated that the child(ren) they were with, joined in with the interactive elements of the 
show. 

97% stated they would book to see a show by Sonrisa Arts again 
 
89% agreed that their children were comfortable in the dark during the performance 
 
63% of caregivers thought that aspects of the show would help support their children’s future 
bedtime routine and/or sleep habit. 

 

Outreach 

24 dance and music workshops were delivered at Camp Hill Children Centre (x6), Little 
Learners Nursery (x6), Lillington Children Centre (x6), and Kingsway Children Centre (x6)  

30 workshops with 5 classes (6 workshops each) at Edgewick Primary School between January 
and March 2025 

6 additional follow up workshops in May/June 2025 at: 

¶ Edgewick Primary School - 5 workshops for Nursery, Year 1 x 2 classes and Year 2 x 2 
classes 

¶ 1 workshop at Camp Hill Children and Family Centre in May half term, aimed at families 
with children age 2+ and encouraging the whole family to attend with siblings. 

Legacy 

¶ 1 CPD workshop for artists and early years professionals attended by 9 x participants 

¶ The successful creation of a full-length show film and 2 x trailers to support future 
bookings. 

Totalling: 

¶ 61 workshops 

¶ With 1190 attendances  

¶ 393 participants  
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6. Project Objectives 
 

¶ To develop and initially tour to theatres Dance in the Dark, a multi-sensory immersive 
inclusive show for ages 3-6 with dance, music, surround sound, scents, and audience 
interaction, fully accessible to a range of audiences.  
 

¶ To deepen and embed community engagement with ages 3-6 and their families in Coventry 
and Warwickshire who don’t easily access the arts due to their socio-economic situation. 
 

¶ To produce a full-length show film and trailer. 
 

¶ To scope feasibility to develop the show to tour to non-theatre spaces. 
 

¶ To share learning through CPD with early years practitioners, artists, and partners as a 
legacy. 

 

7. Impact 
 

Dance in the Dark Show and Tour 

During this project, Sonrisa Arts successfully created and toured, Dance in the Dark a multi-
sensory immersive inclusive dance and music show, which was co-created with young children for 
ages 3 to 6 and their families. Dance in the Dark aimed to explore the themes of bedtime, sleeping 
in the dark, and children’s nighttime fears. 

The initial tour included 24 shows across 8 venues, including Midlands Arts Centre (MAC), 
Warwick Arts Centre, The Albany Theatre, Coventry, The Spa Centre, Gulbenkian Theatre, The 
Core in Corby, The Mill Arts Centre, and Barnsley Civic Centre. 7 of these shows were targeted 
free school/family performances with free transport in areas of socio-economic deprivation.  

Audience members were encouraged to wear their favourite PJs and join the "slumber party" 
experience inside the giant sleepover den. Where the performers invited children on a night-time 
adventure and into a playful world of imagination. The artistic team designed the den to feel safe 
and peaceful, using sensory elements like soft lighting and soothing lullabies. This safe space 
enabled the team to introduce loud thunderclaps and shadow monsters to take its’ young audience 
on a journey which included a range of nighttime fears. 

The combination of contemporary dance, live guitar music, immersive sounds, scents, and tactile 
elements such as pillows, blankets, and sensory bags created a warm and cosy environment. The 
use of shadow play, both live and filmed, was particularly successful and frequently cited as a 
favourite by the children watching. The show leads the audience through familiar bedtime activities 
like story time and getting into bed using non-verbal cues, children are also periodically invited to 
join in activities such as tooth-brushing actions or playing with shadow puppets. Night time fears 
are conquered by the use of playful imagination, empowering children's creative choices. 
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What did children enjoy most? 

Support for Bedtime Routines: 

A Midlands Arts Centre case study (appendix 1) found that Dance in the Dark has the potential to 
influence children's bedtime routines. Feedback from audience members highlighted themes like 
brushing teeth alongside specific elements like shadow play, soothing music, and storytelling, 
inspired new and reinforced existing bedtime habits.  

63% of parents/carers believed the show could support bedtime routines and address fears of the 
dark. Suggesting that elements within the show support bedtime, like the demonstration of settling 
after a scary moment and the reassurance that a parent always returns. The show also seemed to 
help children understand that noises and shadows are not necessarily frightening and that feeling 
scared sometimes is normal. 

The case study also highlighted the potential for Dance in the Dark to be used as Public Health 
tool noting the alignment with national campaigns such as Every Mind Matters, which actively 
promotes better sleep practices for mental health. 

 

Quality: 
Audience members rated the quality of Dance in the Dark highly, with 4 or 5 stars (out of 5). Many 
described the show as "magical", "brilliant", "wonderful", "fantastic", "lovely", "inventive", "creative", 
and a "sensory delight". 

Another strong indication of satisfaction with quality was that 97% of those surveyed stated they 
would book to see a show by Sonrisa Arts again. 

 

Reasons for Booking: 
Common reasons for booking included looking for something fun and different, a child-friendly 
theatre show, sensory elements, recommendations from friends, advertisements, being a birthday 
gift, or attending due to involvement with Sonrisa Arts or the venue. 
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What did other people think about Dance in the Dark? 

Feedback from audience questionnaires, observations, interviews, and professional reviews 
indicate that Dance in the Dark was well-received by its young audiences, with children reported 
as being “transfixed” and “engaged” throughout. 

Children and families: Feedback shows that a number of children reported loving "all of it", with 
some crying because they didn't want it to end. Children were described as "entranced" and 
"mesmerised", and said, it was "so cool", “The best day of my life” and “I am so excited." 

Audience feedback highlighted the effectiveness of the sensory and interactive nature of the show, 
with comments such as “the shadow puppets and stars were great” whilst others noted how 
comfortable and happy children were in the dark environment “He really liked the bit where he got 
comfy on the pillow with the blanket over him." 

A large majority of audience members considered the show to be inclusive, citing the nonverbal 
storytelling and the availability of noise reducing headphones. However, feedback from the parents 
of one autistic child highlighted potential preshow challenges specifically related to queuing, 
suggesting that future development could explore providing pre-visit information, (which was 
available upon request), designated quiet areas, offering relaxed performances and an 
accompanying visual story/easy read guide. 

Parents and carers: described the show as "absolutely lovely", "brilliant", "beautiful", "magical", 
and "fantastic" and often described the show as “peaceful and inspiring". Many suggested they 
would like to recreate the “magical environment" at home for their children. However, while 
contributing to the "sleepover" atmosphere, some audience members found sitting on the floor 
uncomfortable. Offering alternative comfortable seating options, such as bean bags, could improve 
the experience, although it was noted that chairs were available and not always used at all shows. 

Feedback also suggests that the show could be more impactful in supporting bedtime routines if 
parents had resources to use at home. One parent suggested a "take-away information pack" on 
how to incorporate elements of the performance into their routines. Another requested the music 
be made available on Spotify for bedtime listening (Sonrisa Arts has already implemented this). 

Industry Professionals: Feedback from venue programmers and managers was also very 
positive, finding the show "excellent" and "brilliant" and praising its immersive qualities and 
audience interaction. One staff member at The Mill described it as "one of the best family shows 
she's ever seen". The company was also described as "great to work with", "reactive", "adaptable", 
and "experienced with the audience". A representative from Arts Council England also enjoyed the 
performance and found the theme relatable. There were also positive comments about having a 
male as the caregiver. 

ñDance in the Dark is a wonderfully engaging show (for children and adults alike). It takes the 
audience on a journey which seamlessly blends taking them from viewer to active participant at 
different points during the show. The cocoon-like setting creates a welcoming and cosy yet 
intriguing space from the outset. With strong choreography and fantastic use of song, props and 
imagery, the show engaged even the youngest member right from the beginning to the end. I 
thoroughly recommend this show for all ages and look forward to seeing it again!ò 

Claire Thompson, Oxford City Council 

 

Feedback from the Gulbenkian indicated that ushers noticed older siblings were also engaged with 
the show, suggesting that extending the listed age range beyond 3-6 years "wouldn’t be a bad 
shout" . The Gulbenkian also mentioned their website often only lists the minimum age. 
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Cast and Crew: Feedback from the cast and crew included overall praise for the smooth running 
of the project, Kath Kimber-McTiffen's strong leadership, and the positive working atmosphere. 
They also commented on the need for budgeting for a marketing professional and more technical 
support for future touring, particularly to ensure optimal sound quality. Overall, the cast and crew 
found the project challenging yet rewarding. "It's been a pleasure to work with such a brilliant 
creative team. Everyone has been a joy to work with, and the atmosphere has been supportive 
and conducive to creativity."  

Marketing and communication: 
A marketing professional was hired for three days to support the tour, including online and print 
materials. The success of this was evident in the number of reviews (x 3) and 4 sold-out shows. It 
was noted that more time for marketing would increase impact and reach. 

"Itôs no surprise this brand new show was co-created with children and families, as it hits all the 
right notes with enraptured kids and their adult companions alike. This magical adventure into a 
night-time wonderland is great family entertainment at any time of the day!" 

5 STAR Review by Culture Bab, Dance in the Dark Premiere at MAC Feb 25 

"Packed with sensory delights, engaging movement, and immersive design that creates a cosy 
haven away from the drizzle ï more than a few audience members left the den singing along." 

      Review by What's On, Birmingham Dance in the Dark Premiere at MAC Feb 25 

 
Feasibility to develop the show to tour to non-theatre spaces: 
Dance in the Dark can only be performed in a space with blackout and a rig for the den as 
otherwise the essence and concept of the show would be lost. Therefore, it is not suitable for a 
non-theatre space. However, the strategy to address this is to develop new school partnerships in 
areas where children don’t access the theatre. This could mean working with venues and schools 
together, for example WAC and Edgewick School or Academy's Trusts with studio spaces and 
feeder primaries. Which also means that an important element for this project, the impact for 
children experiencing the theatre for the first time, would be wider reaching. 

 

Future Potential: 
The success of this initial tour of Dance in the Dark strongly indicates significant potential for wider 
touring. The show clearly connects with young audiences offering an accessible and inclusive 
experience, particularly for those who are visiting the theatre for the first time. Additionally, there 
are a growing number of interested venues and organisations for future tours, including some 
repeat bookings: MAC, Gulbenkian and for targeted school shows - The Core, The Albany, Spa 
Centre Leamington. New venues: Z-Arts, Burnley Youth Theatre, Cambridge Junction, Luton Hat 
Factory, Blackwood Miners Institute, The Egg, Lakeside, North Wall, Exeter Phoenix, Pavillion 
Dance South West, Norwich Theatre, as well as international interest. 

The findings of the MAC case study suggest 
there is potential for Dance in the Dark to 
enhance children's sleep hygiene aligning with 
public health objectives. This suggests that there 
could be an opportunity for further research and 
related funding, which could contribute to the 
evidence for this work in both the early years 
and creative health sectors.  

 

 

 

https://www.facebook.com/CultureBab
https://macbirmingham.co.uk/whats-on
https://www.whatsonlive.co.uk/birmingham/news/review-dance-in-the-dark-at-mac/62465#:~:text=The%20show%20is%20packed%20with,left%20the%20den%20singing%20along
https://macbirmingham.co.uk/whats-on
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Outreach 

A key element of this project was to provide community outreach linked to the show. This was 
delivered through a series of six-week creative dance and music workshops for young children 
aged 3-6 across Coventry and Warwickshire. These workshops were designed to culminate in a 
theatre trip to see Dance in the Dark at the Albany Theatre for participants from North 
Warwickshire, at The Spa Centre, Leamington, for participants from South Warwickshire and 
Warwick Arts Centre for Edgewick Primary School, Coventry.  

The company delivered 25 workshops at Camp Hill Children Centre, Little Learners Nursery, 
Lillington Children Centre, and Kingsway Children Centre and 36 workshops at Edgewick Primary 
School, which provided a rich source of data for monitoring the success of the outreach work. 

The workshops focused on exploring movement and music inspired by themes from the show. For 
example, activities included creating cozy tents from blankets and using torches to make patterns 
and shadow puppets, to explore the show’s theme of darkness, which was also a creative solution 
to make darkness in venues where it wasn’t possible to turn the lights off.  

The duration of the project (six workshops for each participant group) allowed time to build 
familiarity and trust. The nursery class teacher at Edgewick Primary School highlighted significant 
progress in the children's movement skills, noting improved mimicking of brushing teeth from the 
first week to the sixth week in all children. Similarly, by week six, observations of the year one 
class showed that most children could confidently recall tasks related to nighttime routines, 
including brushing teeth, bathing, and putting on pyjamas, demonstrating the lasting impact of the 
project. 

Parents expressed appreciation for the interactive nature of the sessions, noting how much their 
children enjoyed the group and gained confidence over time. "I really enjoyed the interaction 
between parent and child; no other group is like this. He loves it because Mummy joins in too." "In 
Covid we didn’t socialise, but we really enjoyed this.” Additionally, the artists observed significant 
growth in confidence for both parent and child over the weeks, with parents becoming more 
actively engaged in each session. 

Overall, feedback from participants highlighted the specific creative elements that were enjoyed, 
such as playing with shadows, imaginative play and pretending to be nocturnal animals. 
Additionally, activities such as balancing leaves, crawling through tunnels, and rocking in sleighs 
helps to support the development of motor skills and body awareness, while activities like playing 
with feathers helps to develop balancing and catching skills. Feedback from children at Edgewick 
Primary School, included comments such as "I liked the tunnel with torches", "I liked the long 
bubbly river", and "I want to do that again." 

During the workshops the artists facilitated creative play to build trust in the lead-up to attending 
the theatre. The workshop evaluation collected by artists showed predominantly "happy" stickers 
placed by children after the sessions, often with an increase in happiness levels from before to 
after the workshop. However, the artists suggested that this was not an effective tool for evaluation 
for this age group, as they tended to pick their favourite colour sticker regardless of meaning. 
Comments from parents and carers, however, suggest high engagement from children: "That was 
great fun; he enjoyed it", "Lovely engaging session; my little boy absolutely loved it", and "So 
much fun; the kids enjoyed it a lot." 

One parent reported that their child "has been asking me all week, are we going to dance?" which 
demonstrates enthusiasm and anticipation for the workshops. Additionally, at Edgewick Primary 
School an autistic child, who had initially struggled to engage, showed progress by joining in for a 
whole session and becoming much calmer and engaged. There were also comments about how 
the workshops had helped with sleep: "A really lovely workshop; my 4-year-old has started 
questioning the dark ï this included some great ways to make it fun." 
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Outreach 
Observations demonstrated that a good amount of physical exertion was used during workshops, 
as children were seen removing layers of clothing as they warmed up during sessions. This was 
also evidenced through the data from questionnaires where there were reports of occasional 
instances of children being tired or sad at the end, sometimes wanting chocolate, and a parent 
noting their child was "exhausted" but in a positive way. The final workshop at Lillington 
unfortunately had no participants due to its timing (end of term and other activities at the centre 
had finished). 

The workshops also offered opportunities for quality time between parents and children, with one 
parent stating it was "great to spend time with my daughter, and she looks forward to it as well". 
The sessions were described as a "lovely breather for the parents", with activities like the 
parachute being "so relaxing". The workshops were also beneficial for families with multiple 
children of different ages, as they could all participate. 

The free access was particularly valued by families facing socio-economic challenges, with one 
parent expressing their happiness at being able to access this for free after having to stop other 
paid activities. The positive impact extended to the home environment, with one parent reporting 
that their child was "happy to do it all again at home" after a workshop.  

Feedback from a volunteer highlighted the careful planning and great atmosphere of the sessions, 
noting that the live music added variety and felt like "a performance but not a performance". 

Comparing the baseline data collected at the start of the community workshops participants at 
Lillington, Kingsway, and Camp Hill Children and Family Centres signed up to the project for 
reasons such as making new friends, meeting other parents, doing something creative or physical 
with their child, socialising their child, and spending quality time together. Baseline questionnaires 
indicated varying levels of comfort in the dark; post-workshop feedback, was largely positive “That 
was great fun; he enjoyed it”, with families saying they felt relaxed and calm after sessions and 
had met new people. Overall, the comparison suggests that the workshops not only provided 
creative and engaging activities but also facilitated social connections and were valued by the 
participating families. 

To summarise, the outreach work for this project offered young children a space for creative 
exploration in dance and music, which can contribute to their early development. 1 The interactive 
and non-verbal approach used in both the workshops and the show made it inclusive for children 
with different communication styles and needs, including those with speech and language barriers 
and those learning English as an Additional Language (EAL). The workshops sparked imagination 
and successfully introduced a large number of children to attend the theatre for the first time, 
which ACE recognises as "helping to set the compass for future creative & cultural activity & wider 
success in life”.3   

Outreach Extension 
Due to an underspend on the outreach activity a project extension was granted by ACE, which 
enabled Sonrisa Arts to deliver an additional 6 outreach workshops. 1 workshop at Camp Hill 
Children and Family Centre during May half term, aimed at families with children age 2+ 
encouraging the whole family to attend with siblings. The workshop, which was fully booked, was 
attended by a mixture of previous participants, including 1 family who came because they have 
loved the show so much as well as new participants.  
 
At Edgewick Primary School, the company revisited previous classes and introduced workshops to 
Year 2. Children remembered the artists and asked to “do the butterfly” saying “I really loved that, 
and I want to do it again” Teacher comments included: “That was brilliant, so many great ideas” 
“That was so much fun we really enjoyed it” “Thank you so much, that was lovely”. 
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CPD workshop  

A CPD workshop to share learning with early years practitioners, artists, and partners as a legacy 
of the project took place in Leamington Spa at Motionhouse Studios on March 10th, 2025. The 
company was able to offer four bursary places to local artists to attend. 

The aim of the workshop was to share the company methodology, explore the key themes of 
'Dance in the Dark', and offer ideas that participants could directly apply to their own work with 
early years children. One participant who received a bursary to attend, described the workshop as 
a "safe space to explore the theme of the dark by playing games, using props and sharing ideas 
that could be taken away and utilised within my practice"  Another said it was a "great session, and 
a glimpse into your fantastic show. Such an enjoyable and practical day." 

Participants said they would like "more opportunities to learn through play and movement" and 
thought that the workshop would help them "to use movement positively and creatively" and to 
"think more carefully about a child’s current scheming stage and how to cater play around where 
they are" 

óIf only every Monday could start by attending a Sonrisa Arts workshop to awaken the playfulness 
within us! The generosity of the company providing bursaries for freelance practitioners to apply 
for meant that I was able to attend without worrying that I would be losing a day's income!   

Karen Harvey, Early Years Arts Practitioner 

 

Rehearsal Process 

The rehearsal process for Dance in the Dark covered a period of devising and studio rehearsals 
which took place across several locations including Warwick Arts Centre, The Albany Theatre, The 
Mill, and Midlands Arts Centre (MAC). Families were also invited into a full company rehearsal at 
MAC to play and test out some ideas, which was also part of the R&D process, providing helpful 
feedback for the company.  

The rehearsal process was deeply informed by the project's commitment to co-creation, with 
children’s comments such as "everything," "the sleeping," "the rainbow," "the shadows," "making a 
heart in the shadows," and "brushing my teeth.”, directly shaping the shows’ narrative and 
interactive elements. 

During this time the company: 

¶ Explored the theme of darkness through play, games, and props 

¶ Developed the multi-sensory elements of the show, including dance, live music, immersive 
sound, and scents 

¶ Tested integrating audience interaction and non-verbal communication 

¶ Rehearsed the technical aspects of the production—such as set, costume, lighting, and 
sound design—which required additional studio days to develop ideas with extra support.  

¶ The production manager's contract was extended to manage the complexities of touring, 
with the sound, lighting, and digital elements. 
 

The creative team commented that covering the show's “bare bones” in the first week of 
rehearsals was useful for understanding the overall vision. Overall, the rehearsal process was 
collaborative, iterative, and deeply informed by the project's commitment to co-creation with the 
target audience. 
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8. Plan, Action, Change – Environmental Impact  
 

The project’s environmental action plan prioritised reuse and recycling, aiming to use at least 50% 
reused materials for set, props, and costumes, and also focused on an overall reduction of digital 
footprint. Sonrisa Arts also met its aim to investigate sustainable light and sound technology, 
prioritise digital marketing over hard copies, and collaboration with venues on environmental aims. 
To reduce travel impact, centrally networked rehearsal locations with good public transport were 
used alongside condensed rehearsal periods.  
 

9. Learning and Recommendations 
 

Dance in the Dark, the show, tour and outreach was well-received and managed by Sonrisa Arts 
with all core elements delivered as planned. However, there were some changes and learning 
points including:  

¶ The project experienced the loss of a tour date at the Cornerstone, Didcot. 

¶ An additional show was added at Gulbenkian as the company had to reduce capacity due 
to the size of the space. 

¶ There was a change in the lighting designer due to differing creative approaches  

¶ The production manager's contract was extended to handle the complexities of the 
technical elements of the tour.  

The following recommendations based on the findings during the evaluation process to improve 
future projects and enhance the experience for all: 
 

¶ Secure funding for an extended tour for more children to experience Dance in the Dark both 
nationally and internationally. 

¶ Develop and provide accompanying sleep information for parents, including the Spotify 
playlist link to the show’s music. 

¶ Solving technical challenges to ensure that touring sound is more consistent. 

¶ Increase accessibility for children with specific needs through relaxed shows and a visual 
story / easy read guide. 

¶ Increase number of days for marketing support. 

¶ Consider extending the target age range in promotional materials for venues. 

¶ Better communication with FOH so that people are seated comfortably 

¶ Build on partnerships and community engagement by including additional schools and 
community groups across Coventry and Warwickshire.   

¶ Increase the number of CPD opportunities. 

¶ Consider the benefits of an associated research project  

¶ Continue to work on environmental sustainability through planning a tour with 
geographically close venues, multiple dates, and a single rehearsal space, based on 
availability of space for the duration. 

¶ Continue to work with a professional producer to develop tour booking, communication and 
securing commissioning partners. 

¶ Develop work locally but look at ways to replicate with outreach nationally and 
internationally. 

¶ Consider continuing the artistic residency with Edgewick Primary School, where there is a 
clear need for this work for staff, parents, and children. 

¶ Consider producing marketing material in other languages, particularly for working in 
schools like Edgewick Primary School. 

The project extension (May- June 2025) enabled extended time to work on the legacy of the show 
and future touring as well as the final co-ordination and additional outreach days - this really 
helped as the film was delayed due to illness. 



19 
 

10. Conclusion 

Dance in the Dark is a high quality, multi-sensory dance theatre experience that effectively 
engages young audiences through contemporary dance, live music, and immersive design, 
offering a unique and safe space for exploration of nighttime themes.  

The project successfully addressed its aims to remove barriers to access the arts for ages 3-6 and 
their families living in socio-economically deprived areas, through co-creation, workshops and 
accessible performances, which has been evidenced through strong community engagement and 
positive audience feedback. The project also provided an opportunity for families to spark an 
interest in dance, which could lead to long-term improvements in physical health, socialisation and 
bonding, improved mental health and wellbeing, and contribute to social development.2 

Dance in the Dark also has the potential to help improve children's sleep habits, aligning with 
public health goals (Appendix 1) by addressing children’s fear of the dark using interactive 
elements, soothing music, and promoting positive bedtime routines. This offers the potential for 
Sonrisa Arts to develop a research element around the show which could add to the national 
evidence base for creative health. 

Finally, the success of this initial tour has generated considerable interest from other venues and 
organisations, both nationally and internationally, indicating good potential for wider touring and 
impact. 

 

"This was honestly one of the best things I've ever taken my kids too and I've taken them to lots of 
different interactive activities. We've been talking about it all week and want to come again!" 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Dance in the Dark Film Trailer 

 

https://vimeo.com/1070095924/fbb89f7509
https://vimeo.com/1070095924/fbb89f7509
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https://ncch.org.uk/creative-health-review
https://iris.who.int/bitstream/handle/10665/329834/9789289054553-eng.pdf
https://www.artscouncil.org.uk/lets-create/strategy-2020-2030/outcomes
https://www.artscouncil.org.uk/lets-create/strategy-2020-2030/outcomes
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